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PAWLEYS ISLAND—What if our
main formof communication, our
speech, was taken away by an ill-
ness or injury?
Whathappens if

the pathway from
the brain to what
you say is sudden-
ly interrupted?
That ’s when

A l i gn Speech
Therapy of Paw-
leys Island steps
i n . A t A l i g n
Speech Therapy and Consulting,
owner Amanda Barclay and her
team helps people align what they
think with what they say through
the company’s “accessible, effec-
tive, and functional therapy ser-
vices.”
“Communication and swallow-

ing and cognition are things we
take for granted until they are im-
pacted and if you have a lesion to
the brain, depending onwhat area
of the brain is impacted, it’s going
topotentially takeawayyourability
to speak,”Barclay said. “Andyou’re
going to have to relearn that and
establishment themotor planning
for your brain to send themessage
to your muscles to produce sound
and to put words together and to
think of words.”

Speech
pathologists
help patients
progress

Barclay

NORTHMYRTLE BEACH—
The NorthMyrtle Beach
Chamber of Commerce

Convention and Visitors Bureau
wants to simply be known as Desti-
nation NMB— a $35,000 organiza-
tional rebrand for those who already
do business with the entity.
Destination NMB has been work-

ing on the name change, which it
says is to differentiate itself from
neighboring communities and not
distance itself from other chambers,
since June.
“If you build a place where people

want to visit, you build a place where
people want to live,” saidMendel

Bell, the board’s chairman. “If you
build a place where people want to
live, you build a place where people
want to work. If you build a place
where people want to work, you
build a place where people want to
be. If you build a place where busi-
nesses have to be, you build a place

where people have to visit… It’s part
of the circle that’s going into our new
name.”
The artwork for the new logo was

developed by the Sarasota, Fla.-
basedMiles Partnership, Destina-
tion NMB’s agency of record. The
logo, designed byMiles Partnership,
uses a palmetto tree and crescent as
the stem to the “N.”
The team atMiles Partnership

worked with the marketing commit-
tee and a small work group to de-
velop a logo that expresses the style
and creates an impression about the
organization. The new logo is called
Carolina Classic and uses a font that

is timeless along with integrating the
South Carolina Palmetto and cres-
cent as part of the ‘N’ in NMB.

Chamber, visitors bureau to beDestinationNMB

The NorthMyrtle Beach Chamber
of Commerce’s new logo that en-
compasses the Convention and
Visitors Bureau.

JAY RODRIGUEZ

Please see CHAMBER, Page B3 Please see SPEECH, Page B3

BY JAY RODRIGUEZ
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MYRTLEBEACH—JulieYamtich
opened her first Sparkles store— a
young girls’ boutique — in April
2009 at Broadway at the Beach so
sheis familiarwiththecycleofretail
workers inMyrtle Beach.
“People are at thebeach, theyquit

because they want a day off, espe-
cially the age range we hire,” said
Yamtich, who opened her second
Sparkles locationatTangerOutlets
onU.S. 501. She said the age range
she gets her employees from are
typically high school- or college-
aged girls. “But we’ve been able to
retain our employees for a good
amount of time.”
This year’s job market along the

GrandStrandhasbeentumultuous,
mainly because of COVID shut-
downs. Ironically, retaining em-
ployees, likethe13Yamtichemploys
at Sparkles, has been easier than in
previous years, mainly because of
the uncertainty of employees find-
ing a new job in a COVIDmarket.
“We’ve always had a lot of turn-

over just being in a beach area,”
Yamtich said. “But what we’ve
noticed is we’ve really been able to
retain our employees that we have
now.Everyemployee Ihaveonstaff
now has been there at least a year.
That’s unheardof inMyrtleBeach,
for retail.”

BY JAY RODRIGUEZ
jrodriguez@postandcourier.com

MYRTLE BEACH —
For people like
Mary Madigan

and her daughter Christie,
it was a matter of tradition.
“We do this every year,”

said Mary of Fayetteville,
N.C. on Black Friday at
Coastal GrandMall inMyr-
tleBeach. “We just lovecom-
ing to the beach on Thanks-
giving weekend and seeing
what’s for sale.”
The two joined dozens

of people lined up outside
CoastalGrandFridaymorn-
ing for sales onwhat has tra-
ditionallybeenknownas the
biggest shopping day of the
year. But the perfect storm
of the continued surge of
online shopping combined
with a worldwide pandemic
and, literally, a rain storm
f lirting with the area at
around 5:40 Friday morn-
ing, all contributed to the
thinningof thisyear’s crowd.
“There’sdefinitely lesspeo-

ple than there have been (in
previous years),” Madigan
said. “We just keep our dis-
tance andgoaboutourway.”
Shoppers at stores like JC

Penney and Belk at Coastal
Grand were greeted with
employees ensuring people
were wearing masks before
they entered. The parking
areas near entrances of the
big-box stores were notice-
ably thinner compared to
previous years nearing the
official opening of the mall
at 6 a.m.
Lightning flashed shortly

before 6 as unseasonably
mild temperatures hovered
in the mid- to upper-60s
through most of the morn-
ing. The area received one
last soaking of rain shortly
after 6 a.m. that lasted about
20 minutes before clearing
up.
Black Friday, traditionally,

signified the time when re-
tailers would go from in the
“red” to in the “black,” but
2020 has been different. A
shutdown of nonessential
businesses earlier in theyear
coupled with Myrtle Beach
being deemed a “hot spot”
for the coronavirus around
the Fourth of July nearly
crippled businesses in what
usually is aprime timeat the
beach.
“A lot of the retail has shift-

ed online, if you looknation-

ally,” said Rob Salvino, an
economistwithCoastalCar-
olinaUniversity. “Tech is the
big winner of the pandemic
as far as the economic wins
andlossesgo,andthataffects
us, as well. More people here
are not going into the stores
and shopping and instead
are buying online. That will
continuethroughtheholiday
season, especially now since
wehavetheuptick inCOVID
cases nationally, statewide
and locally.”

The South Carolina De-
partment of Health and
Environmental Control an-
nounced111newCOVID-19
cases in Horry County the
day before Thanksgiving,
which was the third spike of
more than 100 cases since
July 28.
Mark Palumbo was at

a bustling Palmetto ACE
Home Center in Pawleys Is-
landwithTheBigGreenEgg
grill under his arm.
“For me,” he said matter-

of-factly when asked who
that was for. He snickered
as he said, “Why? Is there
anybody else?”
Palumbo, after encourage-

ment from his wife, eventu-
allyput thegrill back toprice
check the grill with online
vendors.
“I’ve seen it all over Face-

book, so Iwanted to seewhat
the hype was all about,” he
said. “It looks like something
we’ll get eventually.”
Discountedpricepoints—

some as high as 80 percent
off — were a driving force
behind several shoppers.
“This is what got me,” said

KassidyReevepointing toan
80-percent-off sign outside
Affordable Apparel at the
HammockShops inPawleys
Island. “Ihad toseewhatwas
discounted so much.”
Reevewaspartofhundreds

of people who enjoyed the
upper-70s weather in the
outdoor shopping area Fri-
day afternoon.
Scott Denison brought his

dog “Butch” to Woof Gang
BakeryandGrooming,at the
Hammock Shops Friday.
“I couldn’t do that to him,”

Denison said when asked if
the treats bought Fridaywas
for Christmas. “He’d sniff
right throughthepaper.This
wouldn’t make a day under
the tree.”
Traffic on U.S. 501 to turn

on Seaboard Street toward
big-box stores likeWalmart,
The Home Depot and those
at Coastal Grand Mall, was
backed up to the base of the
Intracoastal Watery bridge
formostof the1o’clockhour.
At Tanger Outlets on U.S.

The spending season

PHOTOGRAPHS BY JAY RODRIGUEZ/STAFF

Lines formed at Tanger Outlets inMyrtle Beach.

Lines begin to form at Coastal GrandMall inMyrtle
Beach around 5:40 a.m.

Signs like this oneoutside
AffordableApparel at the
HammockShops in Paw-
leys Islandwas thedriving
factor that lured shoppers
into storefronts Friday.

Deep Black Friday discounts lure Myrtle Beach-area
shoppers into storefronts regionwide

Please see SPEND, Page B2

COVID
slows
revolving
door in
retail

Please see COVID, Page B10

1/4 mile north of Tidelands Hospital
3930 Hwy. 17 Bypass • Murrells Inlet
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843-651-3303 • www.FlooringPlusSC.com

LVT • Carpet • Tile • Wood • Laminate • Vinyl • Custom Shower • Custom Backsplash

Coat Drive!
We are teaming up with HGHBA to help foster children in our area stay
warm. Drop off new or gently used coats at our store by December 10th!

wwwww

Hannah Boeck
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Dr. Philip Brereton
Bestic

1944-2020

Dr. Philip Brereton Bestic
died November 20, a victim
of rapacious pancreatic cancer
which he had self-diagnosed
three weeks before.
Born August 4, 1944 in Min-

neapolis, MN to Major Gen-
eral (USAF) John B. Bestic and
Frances L. Powell, he was the
middleof three sons.The “Real
Dr. Phil,” as labeled by a nurse
colleague, practicedmedicine-
arguablyhis thirdcareer- in the
Grand Strand for better than
three decades.
Phil Bestic was an eclectic

personality with a varied back-
ground. He was educated at
Duke (BA/History),William&
Mary (ABD grad work in His-
tory),KansasUniversity (PHD/
Biochemistry) and the Ameri-
canUniversityof theCaribbean
(MD).Hiseducationalpathwas
interruptedby four years in the
AirForce, includingoneyear in
the Vietnam conflict engaged
in special intelligence, leaving
as a Captain. Subsequently he
worked first as anenvironmen-
tal research chemist for Waste
Management in Kansas City,
and then as an Information
Technology coordinator/pro-
grammer forPioneerFinancial
Services. When his marriage
ended in divorce, Phil decided
to followhis childhood love, go
to medical school and become
a physician. He did so.
In his medical persona, Phil

was board certified (and regu-
larly recertified) in ER medi-
cine (he trained and mentored
rural ER doctors throughout
the Carolinas), Internal Medi-
cine and more recently Ger-
ontology. He founded Beach
Medicine, a family practice in
SurfsideBeach,whichoperated
until June 2019.
Personally, Phil was an avid

runner (100 miles per month)

until derailed by a hip replace-
ment,whichrequiredhimtobe-
comeadevotedwalker.Heloved
to fly general aviation aircraft,
and at one point was a certified
civilian flight instructor. Phil
essentially liked to “Fix things;”
people in the medical context,
computers, automobiles, bro-
ken household items including
plumbing, carpentry...virtually
anything.Aside frommedicine,
Phil lovedthebeach, sailing-sail
boats (not power “Stink Pots”),
working with computers and
learning new programming
languages. He was utterly un-
materialistic and had a vora-
ciousthirst forknowledge, tothe
extenthehadnotelevisioninhis
home because it might detract
from learning.
He is survived by two broth-

ers; John Bestic Jr of Pawleys
Island and Jeff Bestic of Aspen,
CP; two nephews, John Bestic
3rd of Las Vegas, NV and Ed-
ward Bestic of Alexandria, VA,
and a niece, Laura Alvarey of
Windhoek, Namibia; plus,
three grandnephews and a
grandniece.
Contributions in Phil’s name

can be made to the National
Foundation for Cancer Re-
search, Bethesda, MD.
A beach memorial ceremony

will be held near Christmas,
when other family members
can travel to Pawleys Island.
Sign an online guestbook at

www.goldfinchfuneralhome.
com
Goldfinch Funeral Home,

Beach Chapel is in charge of
the arrangements.

Ila Pate Mitchum
1925-2020

Ila Mae Pate Mitchum, 95,
widow of Duffin Carlisle Mit-
chum, passed away Saturday
November 21, 2020 at Lake
Moultrie Nursing Home in St.
Stephen.
Born September 1, 1925 in

Bishopville, South Carolina,
she was a daughter of the late
James Clyde Pate and the late

Eula Hancock
Pa t e . M r s .
Mitchum was
a member of
Duncan Me-
morial Unit-
ed Methodist
Church and
also a long-
time member
o f E a s t e r n

Star. She worked at Belk of
Georgetown for over 18 years
where she was the head of the
children’s department. Mrs.
Mitchumwasanexcellent cook
andenjoyedcooking for friends
and family. Shewaswell known
for her pecan tarts. Mrs. Mit-
chum loved to shop, travel and
fish. She andher husbandwent
on many fishing trips together
in their retirement. In her later
years, Mrs. Mitchum enjoyed
watching game shows andgolf.
Surviving are two daughters,

Susan Ila Mitchum Rollins
and her husband Weldon of
Georgetown, DebbieMitchum
HoughandherhusbandIsaacof
Moncks Corner; one son, Duf-
fin Carlisle “Mitch” Mitchum,
Jr. andhiswifeLynn,ofGeorge-
town; fourgrandchildren,Duf-
fin Mitchum of Georgetown,
Jennie McClellan and her hus-
bandPalmerofMcClellanville,
Jim Rollins and his wife Mela-
nie of Georgetown, and Joe
Rollins of Georgetown; three
greatgrandchildren, Palmer
McClellan, Henry McClellan,
and Mary Ann Rollins; and a
numberofnieces andnephews.
In addition to her parents

and husband, Mrs. Mitchum
was predeceased by a sister,
Christine Pack, and a brother,
Richard Pate.
Online condolences may

be sent to the family at www.
grahamfuneralhome.org. Ar-
rangements by Graham Fu-
neral Home (843) 527-4419.

Deaths

Mitchum
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JANRIC CLASSIC SUDOKU
Fill in the blank cells using numbers 1 to 9. Each number can appear only once in each row,
column and 3x3 block. Use logic and process elimination to solve the puzzle. The difficulty
level ranges from Bronze (easiest) to Silver to Gold (hardest).
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BUSINESS

Destination NMBwill be
used for those who already do
business with NorthMyrtle
Beach, like businesses, and
the chamber will still keep the
Explore NorthMyrtle Beach
— an external image for the
community.
MayorMarilyn Hatley of

NorthMyrtle Beach said the
new name and logo fits per-
fectly into what the city wants
of its visitors— to bring them
backmultiple times a year.
“This is exciting for our com-

munity,” Hatley said. “I think
it’s wonderful that we are tak-
ing the word destination and
moving it into our logo. The
NorthMyrtle Beach Chamber
of Commerce is definitely our
official organization for desti-
nationmarketing in our com-
munity. And the logo, tome,
fits perfect. It tells youwhowe
are andwhat we are.”
Cheryl Kilday, president and

CEOofDestinationNMB,
said a lot of workwent into the
name and logo, including what
type of problems the organiza-
tion helpsmitigate or solve.
She said the committee came
upwith: helping the com-
munity and visitors are aware
of who they are; be a voice in
the community for businesses;
be a voice on policymatters;
providemarketing guidance;
coordinate networking op-
portunities and access for busi-
nesses; and education.
“Yes, we’re still the chamber

of commerce. Yes, we’re still
the (convention and visitors
bureau),” Kilday said. “But
we’re Destination NMB to
encompass both of those pro-
grams with a forward-looking
name and new rebrand of how
we present that with Destina-
tion NMB’s logo.”

Business licenses grow
in NorthMyrtle Beach

The total number of busi-

ness licenses issued in North
Myrtle Beach increased from
52 in October 2019 to 84 in
October of this year.
The highest industry in-

crease was in the contractor
category, where there were
only 12 in October 2019,
and 33 in October this
year.
The city did not respond to

multiple requests for com-
ment about the reason for
the increase.

Of note
Peace Sotheby’s Interna-

tional Realty opened a new
North Myrtle Beach office in
the Shops on Main.
Peace Sotheby’s Interna-

tional Realty has an office in
Pawleys Island and offers a
complete suite of real estate
services.

Know of a business opening
or closing? Email me at
jrodriguez@postandcourier.
com or call 843-834-0419.

NorthMyrtle Chamber, visitors
bureau to beDestinationNMB
CHAMBER, from B1

Inundergraduate school,Bar-
clay found a love for teaching,
but knew she didn’t want to get
intoeducation.She founda love
formedicine, butdidn’twant to
go to medical school.
Shemet someone who was in

speech pathology and found
a way to merge both of those
loves into a career.
“I rememberveryclearly all of

the initialpatients that Iworked
with,”Barclaysaidofhergradu-
ate school experience. “Ayoung
woman who suffered a brain
injury after an ATV accident.
A 70-year-old man who had
a stroke and was non-verbal.
Those patients just stuck with
me so clearly and I found so
much reward in helping those
individuals regain theability to
remember their own personal
information or to communi-
catewith their family and their
loved ones or their grandchil-
dren. Itwas someaningful that
it has driven me on that career
path.”
Barclayhasworkedinthe field

of medical speech-language
pathology for nearly 20 years.
She and her two staff mem-
bers, Alexis Magoto and Ann
Kakuda, all haveCertifications
of Clinical Competence by the
American Speech-Language-
Hearing Association.
She had always dreamt of

owning her own practice, be-
coming a reality in 2018.
“I always thought that things

could be done differently,”
Barclay said. “When you work
in hospital settings and when
you’re dealing with insurance,
there’s a lot of regulations and
red tape that you have to go

through. I’ve always wanted to
provide more person-centered
care that ismore individualized
to the needs of the client that
I’m working with.”
One of those ideas came

to fruition thanks to a grant
Align was awarded through
the Parkinson Voice Project.
The grantwas able to fundThe
LOUD Crowd, an extension
of the SPEAK OUT! Therapy
programAlign already offered
for people with Parkinson’s
Disease.
All of Align’s SPEAK OUT!

graduates are invited to transi-
tion to the LOUD Crowd after
discharge. Barclay said it was
somethingAlignwasable todo
at no cost to participants and
without billing insurance.
“I actually started the LOUD

Crowd prior to receiving this
grant,” Barclay said. “The
LOUD Crowd was developed
tohelp themmaintainandcon-
tinue progress that they made
in therapy.”
She said sometimes when a

client is discharged from ser-
vices, everything falls to the
wayside. With Parkinson’s be-
ingadegenerativedisease, a cli-
ent could see digressionwithin
a month without therapy, Bar-
clay said.
“This really helps them be

successful andtocontinuewhat
they’ve learnedintherapy,”Bar-
clay said. “And it’s fun and it’s
engaging, andduring this time
ofCOVID, I’ve been toldmany
timesby theparticipants that it
helps themwith a sense of nor-
malcy... Many of these people
were not leaving their home at
all, not even for groceries, not
formedical appointments, so it
really helped them not feel so

socially isolated.”
Align always offered online

therapy, but its popularity
didn’t start growing until af-
ter April 30 of this year when
Medicare started reimbursing
for online therapy services.
That’swhenBarclay reignited

her online services and gradu-
ally worked to a hybrid service
whereherstaffwouldgobackto
thehomesof clients,depending
ontheneedsof thepatient, their
comfort level and the needs of
the family.
Barclay said early interven-

tion is key, and Align has the
capacity to train families and to
workwith individualswhomay
haveanearlydementiadiagno-
sis or mild cognitive impair-
ment diagnosis. She saidmany
typically wait to seek any type
of services until they are really
debilitated by that disease.
“As soon as you start notic-

ing those little changes and the
ability to think of words and
the ability to remember infor-
mation that is when you need
to seek services because that
is when you feel the capacity
to learn and to learn strategies
and to learn new routines and
to empower yourself to delay
the regression or even prevent
severe regression fromhappen-
ing.”
Barclaysaidfamiliesshouldn’t

always wait for a physician be-
fore they take action for a fam-
ilymemberwhocouldbe expe-
riencing early symptoms.
“Some physicians will follow

a wait-and-see approach,” Bar-
clay said. “But I think it really is
beneficial forpeople to seekser-
vices sooner than later because
theycould justbemoresuccess-
ful and get a greater outcome.”

Speech pathologists help patients progress
SPEECH, from B1
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CHRISTMAS
Let us make your holiday easy!

ORDER YOUR HOLIDAY PLATTERS NOW!

Grand Strand Bojangles serving 11 locations.

GEPL-1909628-1

BUYING OR BUILDING – CALL TODAY!
R. Trippett Boineau, Jr.R. Trippett Boineau, Jr.R. Trippett Boineau, Jr.R. Trippett Boineau, Jr.

Market Sales LeaderMarket Sales LeaderMarket Sales LeaderMarket Sales Leader
Senior Mortgage Loan OfficerSenior Mortgage Loan OfficerSenior Mortgage Loan OfficerSenior Mortgage Loan Officer

NMLS ID#414566NMLS ID#414566NMLS ID#414566NMLS ID#414566

Mobile: 843.450.8903 Office: 843.353.5598Mobile: 843.450.8903 Office: 843.353.5598Mobile: 843.450.8903 Office: 843.353.5598Mobile: 843.450.8903 Office: 843.353.5598
Home MortgageHome MortgageHome MortgageHome Mortgage

SCMB30SCMB30SCMB30SCMB30
7723 N. Kings Hwy - Northwoods Plaza7723 N. Kings Hwy - Northwoods Plaza7723 N. Kings Hwy - Northwoods Plaza7723 N. Kings Hwy - Northwoods Plaza

Myrtle Beach, SC 29572Myrtle Beach, SC 29572Myrtle Beach, SC 29572Myrtle Beach, SC 29572

Trippett.Boineau@citizensone.comTrippett.Boineau@citizensone.comTrippett.Boineau@citizensone.comTrippett.Boineau@citizensone.com
www.Citizenslo.com/TBoineauwww.Citizenslo.com/TBoineauwww.Citizenslo.com/TBoineauwww.Citizenslo.com/TBoineau

A Division of Citizens Bank
CitizensOneisabrandnameof CitizensBank,N.A.andCitizensBankof Pennsylvania.MortgagesareofferedandoriginatedbyCitizensBank,N.A.

CitizensOne™andCitizensOneHomeLoans™arebrandnamesof CitizensBank,N.A.
NMLSID#433960.All loansaresubjecttoapproval. EqualHousingLender.HLFL165M_532556
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JUMBO and CONSTR/PERM Specialists

BUYING OR BUILDING – CALL TODAY!

GENA-1909663-1GENA-1909663-1GENA-1909663-1GENA-1909663-1

CCoouunnttyy ooff GGeeoorrggeettoowwnn,, SSoouutthh CCaarroolliinnaa
INVITATION FOR BIDS

The Georgetown County, SC Purchasing Office is
soliciting sealed responses for the following items or services:

IFB #20-095, Repair Storm Damage to Garden

IFB #20-100, Pick-Up and Recycling of Waste
Tires

Georgetown County offices will be closed on
December 24 - 28, in observance of Christmas.

Details and bid documents may be downloaded free of charge
from the County’s Vendor Registry website at

http://www.georgetowncountysc.org/purchasing/default.html
or call us at (843)545-3083 for additional information by

phone.


